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Tn

























Przygotowanie





















Katarzyna Szober-Pawletta
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


















































 







1

4

5

6

2

3
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!
Wzorcowy 
przebieg 
rozmowy 

, 
























7

8

9

10

















10  nr 20  Temat numeru



REKLAMA

























 





 





 













 







 






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1 2 3 4 5

1 2 3 4 5

KWESTIONARIUSZ OCENY PRACOWNIKA
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1) awansu

4) przeniesienia na inne stanowisko
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

krajowego w firmie Politan

Consultant 
w Sales & Marketing 
w Hays Poland

Autoremo – sieci salonów 

Jacek Wyrzykiewicz
PR & Marketing Services 

 















